
 

 

 

 

 

 

 

 

 

MEMBERSHIP MEETING 
January 9th 6:00-9:00 @ Naples Boat Club  

From Your Board of Directors 

Our first quarter meeting will be 

Thursday, January 9th from 6:00-

9:00 at the Naples Boat Club. 

 

This Meeting/Social is FREE.  There 

will be heavy hors d'oeuvres, and a 

cash bar. 

 

Don’t miss a brief presentation by 

Mayor John Sorey, Award Presen-

tations to Boat Parade Winners 

and to the Ricky King Fund,  

plus Naples Boat Show updates, 

and the Introduction of our new 

Board of Directors. 

 

Let’s kick this year off together, 

celebrating a great 2013 and an 

even better 2014! 

 

Please RSVP so we can make sure 

there’s enough food for all! 

(239) 682-0900 

Email: director@miacc.org 

 

2014 Naples Boat Show 

January 30th-February 2nd 

 Vendor Packets can be 

downloaded from our web-

site www.MIACC.org 

 Location: The 2014 Naples 

Boat Show will be held at the 

newly renovated Florida 

Sports Park (8250 Collier 

Blvd.)  In place of a tent, 

indoor exhibitors will have 

the luxury of finished floors 

and air conditioning in the 

newly revamped 7,000sqft exhib-

it hall!  The 4-acre white rock 

grated-pressed field will be com-

plete with water access, 3 access 

gates, and private vendor park-

ing.  The Rattlesnake Hammock 

extension will be finished by the 

time of our show, opening up 

easy admittance and great oppor-

tunity for roadside advertisement 

at the grand entrance to the 

park! 

 Space is selling fast so get 

your reservations in ASAP, 

SOLD OUT inside! 

 

 We are still seeking sponsors for 

the MIACC video project.  

Please let us know if you can 

help out in any financial capacity.   
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Welcome Aboard New 
Members: 

 

Naples Boat Yard 

George Atkinson 

2775 Bayview Dr 

Naples, FL 34112 

(239) 234-1999 

info@naplesboatyard.com 

www.naplesboatyard.com 

 

Seagate Marine 

Cal Gaston 

4900 SE Federal Highway 

Stuart, FL 34997 

sales@seagatemarine.com 

www.seagatemarine.com 

 

 

 

 

Don’t forget to like us on  

Facebook for updates and news. 

You can find our business page  

“MIACC” 

www.facebook.com/MarineIndustries 

“Naples Boat Show” 

www.facebook.com/MIACCBoatShow 
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NMMA 

December 27, 2013  

 

CHICAGO – December 26, 2013 – The National 

Marine Manufacturers Association (NMMA) today 

announces that as 2013 comes to a close, the U.S. 

recreational boating industry will continue its post-

recession climb with an estimated 5 percent in-

crease in new powerboat retail sales. The increase 

comes on the heels of the industry’s 2012 rebound 

when new powerboat retail sales increased 10 per-

cent—the industry’s first sign of recovery. In 2014, 

NMMA expects the recreational power boat sales 

will continue to grow another 5-7 percent. 

 

What’s more, retail dollar sales of new powerboats 

are expected to be up 8 percent in 2013, signaling 

that the mix of boats being purchased includes high-

er priced boats and that Americans are investing 

more in boating. 

 

“The housing market has improved, consumer con-

fidence has steadily increased the last two years, 

and consumer spending is on the rise—all factors 

that are helping to fuel stable growth for the U.S. 

recreational boating industry and further sales in 

2013. In addition, we’re seeing more and more 

Americans take to the water, as our participation 

numbers are at an all-time high—88 million Ameri-

cans went boating in 2012. This indicates that with 

experience on the water comes an interest in life 

on the water and the subsequent purchase of a 

boat,” noted Thom Dammrich, president of NMMA. 

“If economic growth persists and the recreational 

boating industry continues gaining participants, we 

anticipate sustained growth in 2014 and into 2015 

and 2016.” 

 

Leading the industry’s growth are small fiber-

glass and aluminum outboard boats 26 feet or 

less in size, which continued their upward 

climb in 2013 with a 6.7 percent increase in 

the number of new boats sold; and ski and 

wakeboard boats, with an 11.7 percent in-

crease in sales. 

 

To further attract the growing number of 

boating enthusiasts, the recreational boating 

industry will unveil its latest innovations at 

annual boat shows across the country in Janu-

ary and February, kicking off in Manhattan on 

New Year’s Day at the Progressive Insurance 

New York Boat Show. Boat shows, which 

attract more than one million people annually, 

are where manufacturers launch new boats and 

marine gear for purchase.  The shows are a 

primary sales venue for the industry and ba-

rometer for things to come, as they provide a 

glimpse of buyer trends and sales for the year 

ahead. 

 

U.S. recreational boating facts and fig-

ures (source: NMMA) 

American Made 

 Recreational boating in the US is a $35 

billion industry and creates 338,526 ma-

rine industry jobs (manufacturing, deal-

ers/wholesalers, services) at 34,833 ma-

rine industry businesses. 

 93 percent of the boats sold in the U.S. 

are made in the U.S. 

Not Just Boats 

 Recreational boating retail expenditures 

(new and pre-owned boats and engines, 

trailers, accessories and services including 

fuel, repair, storage, insurance, taxes) 

increased 10 percent in 2012 to $35.6 

billion. 

 Retail sales of new powerboats increased 

10.1 percent in 2012. 

 Retail sales of new power and sailboats 

increased 10.7 percent in 2012 to 

163,245 boats, demonstrating the first 

significant sign of a post-recession recov-

ery for the industry. 

 It’s not just new boats Americans are 

buying. There were an estimated 969,000 

pre-owned boats (power, PWCs, and sail) 

sold in 2012, an increase of 6 percent 

from 2011. 

 Americans are taking to the water in 

record numbers: Of the 232.3 million 

adults in the US in 2012, 37.8 per-

cent, or 88 million, participated in 

recreational boating at least once 

during the year. This is a 6 percent 

increase from 2011 and the largest 

number of US adults participating in 

boating since NMMA began collecting 

the data in 1990. 

 There were an estimated 12.1 million 

registered boats (power, sail, and 

some canoes/kayaks and other non-

powered boats) in the U.S. in 2012. 

 Fishing remains the number one (63 

percent) boating activity current 

participants engaged in while boating 

in 2012; 20 percent went tubing, 17 

percent went waterskiing and 9 per-

cent went wakeboarding for a total of 

46 percent who participated in wa-

tersports (tubing, waterskiing, wake-

boarding). 

 95 percent of the boats on the water 

are 26 feet or less. 

 76 percent of boat owners have a 

household income less than $100,000 

Up 5% in 2013, boating industry continues rebound 

http://hd.nmma.org/t/86553/4927855/41/3/
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November 2, 2013|By Arlene Satchell, Sun Sentinel 

 

With the Fort Lauderdale International Boat Show 

underway, organizers and others involved in the marine 

extravaganza are looking beyond the horizon. 

Among their concerns: The event's relevance in the 

super-yacht sector and efforts to attract a younger and 

broader demographic of buyers as existing boat owners 

age. 

Unlike shows that specialize in a specific type or size of 

boat, the Fort Lauderdale event offers a wide range of 

vessels and accessories for every stage of the boating 

lifestyle, from beginners to accomplished yachtsmen. 

But keeping up with the expectations of show-goers and 

exhibitors catering to each boating level isn't always 

easy, a show official said Friday. 

"The challenge is to make the show really great for each 

of the types of boats there are," said Efrem "Skip" Zim-

balist III, chief executive of Show Management, the 

event's producer and manager. 

Zimbalist spoke during a panel discussion aboard the 

281-foot mega-yacht Cakewalk docked at the Sails 

Marina. 

One example of how organizers have worked to remain 

relevant to boating enthusiasts is by creating villages 

with unique personalities within the show, Zimbalist 

said. 

As the show evolved in the late 1990s, the first 

village concept was created for the super-yacht 

exhibit area at the Bahia Mar Yachting Center in 

response to builders' requests to have their booths 

next to boat displays, rather than inside a nearby 

tent. 

For Jonathan Beckett, president and CEO of luxury 

yacht broker Burgess, the super-yacht village area 

works well for companies like his whose clients 

often have only a few hours to spend at the show 

and want to maximize their time. 

"It's a very, very big show, but it's a good show if 

you want to come look at super-yachts and look at 

tenders as well," Beckett said, so having the boats 

and booths close together helps. 

Last year, organizers also added performance and 

sportfishing villages to better organize boat displays 

and highlight vessels and accessories by categories. 

Show organizers have also sought to keep the 

show fresh by adding entertainment options such 

as "pop-up" musicians and a fireworks display, 

enhanced food and beverage offerings and im-

proved signage to help visitors navigate the show's 

six sites. 

Other key priorities include marketing to a more 

 Naples Harbour invites all MIACC mem-

ber to use their membership cards and 

come dine & save (with these 2 offers 

above) and gain loyalty points too! 

One of the benefits of MIACC mem-

bership is a FREE social membership 

to Naples Harbour and their proper-

ties.  If you don’t have your member-

ship card, contact Tiffany (239) 682-

0900. 

 Congratulations to Tarpon Club Marina on 

receiving the Clean Marina award! 

Marine industry insiders discuss relevance, growth of boat show 

global audience. 

According to a survey by Show Management's parent 

company Active Interest Media Marine Group, there 

are a number of younger affluent American boaters, 

mostly single and without kids — dubbed "social 

animals" — that have been evangelists for boating, 

influencing friends to try it. That demographic will be 

key to growing the industry in the future, show 

organizers say. 

Given the high expectations surrounding this year's 

show, panelists also discussed what makes a good 

show. 

"We're looking for the needle in a haystack. We 

need one man on one day on one yacht," said Beck-

ett, noting that the Monaco Yacht Show in Septem-

ber was a good event for Burgess. "We had eight 

offers on different yachts at the Monaco show and 

three of those have gone to contract." 

Others panelists, like Lon McCloskey, president of 

the Florida Yacht Brokers Association, say asides 

from selling boats at the show, another measure of 

success often lies in the number of qualified leads a 

broker ends up with. 

"If you can come back from a show with a handbook 

full of new prospects that are serious prospects … 

that you can work on within the next 30 days to six 

months … that's a marked success." 

Member News 



MIPAC 4th Quarter Contributions 

Marine Industries Promoting 

Access for Citizens 

In 2002 the Marine Industries Asso-

ciation of Collier County formed a 

Political Action Committee named 

Marine Industries Promoting Access 

for Citizens (MIPAC). This action 

was taken so that we can support 

issues and legislative candidates 

who assist the goals and purposes 

of the marine industries communi-

ty. 

 

On a quarterly basis, the MIPAC 

seeks donations of $50.00 from 

each member. The MIPAC’s 

missions and goals are to act 

upon problematic issues that 

must be addressed at the legisla-

tive level for the growth and 

protection of the marine indus-

try. Monies collected from the 

MIPAC donations are used in 

supporting political decision 

makers that will tackle the very 

issues that affect all members of 

our industry. As a good steward 

of our member’s donations, 

MIPAC adheres to uniform con-

tribution criteria when determin-

ing how much and to which candi-

date assistance is allocated. 

 

MIPAC will educate you about the 

political landscape and issues facing 

our organization and will strategize 

political impact. In addition, the com-

mittee is always open to suggestions, 

questions and comments. 

 

Please send your quarterly donations 

to MIPAC, PO Box 9887, Naples, 

Florida 34101  

Marine Industries Association of Collier County 

PO Box 9887 
Naples, FL 34101 

Phone: (239) 682-0900 

Fax: (239) 236-9000 

Email: director@miacc.org 

www.miacc.org 

1st Quarter Contributions! 
PLEASE 

Remember to make checks 
payable to MIPAC! 
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Upcoming Events 

1st Quarter Membership Meeting January 9th 

Fisheries Reg Workshop  January 15th 

2014 Naples Boat Show  January 30th - February 2nd 

Love Brunch Cruise  February 9th 

 

 

The MIACC represents you, the marine business owner and your business interests to the government 

and to the public. At a time when government regulations are expanding, the MIACC is striving to 

work with government - locally, statewide and nationally to protect equally all marine business con-

cerns. Our goal is to inform our members how their business will be affected and how solutions can 

be reached if new regulations are at odds with marine business interests. In addition, it is equally 

important to work with the public in preserving their right to safe and fun boating. The MIACC works 

with educators and safety organizations to educate the public to practice safe boating. The MIACC 

also encourages members to put in place hands-on environmental business practices that will prevent 

pollution and damage to our coastal waters thus protecting boatersõ enjoyment of healthy waterways 

and ensuring a sustainable future for the environment and the marine industry. 

Frank Perrucci 

President 
 

George Adams 

Vice President 
 

Chris Burkard 

Secretary 
 

Judith Svetaka 

Treasurer 
 

Kit Sawyer 

Past President 
 

Directors: Pat Flanary, Jim Kalvin, Sherry Kish,  

Dan Mercier Sr., Paul Spica. Alternate: Hunter Dane 
 

Tiffany Sawyer 

Executive Director 

 

 

The Florida Sea Grant Agents from 

Lee and Collier Counties and FWC 

law enforcement are pleased to 

announce their 5th annual marine 

fisheries regulations and manage-

ment workshop.  

The workshop is intended for park 

rangers, informal educators, re-

source managers, and marina 

workers who commonly interact 

with and get questions from an-

glers.  

FL Sea Grant Workshop 


